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ESTONIA REPORT 2011

	Name:   LAURI BEEKMANN                                                                                                  

	Organisation: ESTONIAN TEMPERANCE UNION


Please note that the information you provide here will be published on our website unless you indicate otherwise 
1. COUNTRY REPORT 
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	A. ALCOHOL POLICY DEVELOPMENTS 

Please provide information about new or proposed legislation, government strategies/ action plans, initiatives, programmes and campaigns.
During the last year we haven´t seen any policy development. Main goal of 2010 for Estonia was to fulfill the criterias to be accepted to euro-zone. Everything else was secondary. 

In November 2010 the National Institute for Health Development (TAI) organized another big media campaign about alcohol related dangers. The slogan “Even moderate alcohol use maybe harmful to you health” was quite bold message from the national organisation. Director of TAI said that Estonia should have a goal to decrease per capita consumption to 8 litres. Nobody from government has never said anything like that before.

There was an important development concerning self regulation. Private television stations and alcohol producers signed an agreement on November 25 to voluntarily limit advertising of alcoholic beverages during times of day when a large share of TV audiences are children and young people. Currently, the law prohibits alcohol commercials from airing before 21:00; however, studies show that there are still a large number of children watching TV after this time, reported ERR radio.

The agreement does not pledge zero advertising after 21:00, but it will ban advertising during commercial breaks of TV programs that begin before and overlap after 21:00.

	B. RESEARCH UPDATE AND STATISTICS 


Please provide information about ongoing or published studies/ surveys, as well as any published statistics (eg: trends in consumption, mortality, accidents and injuries etc)
# Last summer saw huge increase in drownings. In the first eight months of this year, 85 people drowned in Estonia, of whom 72 were men and 49 were under the influence of alcohol. In 2009, the total number drowned was 61.

# January 2011 “Alcohol and Alcoholism” published Taavi Lai´s and Jarno Habicht´s article that analysed reasons why consumption have decreased in last couple of years. “Alcohol consumption decreased since 2008, while alcohol excise tax, sales time restrictions and ad bans have increased since 2005. An economic downturn started in 2008.” http://alcalc.oxfordjournals.org/content/early/2011/01/27/alcalc.agr001.short?rss=1 

# The amount of alcohol commercials in Estonian TV channels has grown considerably over the past few years. By the end of October last year, Estonian TV channels had shown 123 hours of alcohol commercials, which is more than during the whole of last year. In 2005-2008 the volume grew constantly, then it fell last year and this year it will exceed the 2008 level. 

# Consumption of alcohol in Estonia fell in 2009 to a five-year low of 10.16 litres of pure alcohol per head, according to the Estonian Institute of Economic Research´s raport. In 2007, when the Estonian economy was still booming, consumption had been 12.6 litres per head.

# Car accidents in Estonia are decreasing. If back in 2008 the time frame between January and August registered some 1268 car accidents in Estonia, two years later the number dropped all the way down to 882. Also the number of deaths caused by car accidents followed the trend and dropped from 86 in the first 8 months of 2008 till 53 to the same period in 2010. 100 car accidents – 11,3% -  from January till August 2010 were related with drunk drivers. A positive side note can be added also to this figure since the amount of car accidents related to alcohol consumption decreased if compared to 2008 (18,8%) and 2009 (18,6%). Also the number of deaths caused by drunk drivers has been reduced from 27 in 2008 till 8 in 2010.

# Yearbook of Alcohol 2010 is a follow up to the Yearbook of Alcohol 2008. Yearbook gathers statistics about alcohol production, sales, prices, consumption and harms. The Yearbook contains also results of sociological surveys about inhabitants’ assessment of government alcohol policy and selected alcohol-related statistics from Nordic countries. http://www.tai.ee/failid/Alkoholi_turg_tarbimine_ja_kahjud_Eestis_aastaraamat_2010.pdf 

	C. ALCOHOL INDUSTRY INFORMATION AND ACTIVITIES


Please provide any noteworthy information  about the alcohol industry or its activities (eg: trends, statistics, reports, awareness campaigns etc)

# According to producers, declining sales of strong drinks point to the growing market share of bootleg alcohol. The data presented by the Alcoholic Beverages Producers Association show that during eight months of 2010, 6.97 million liters of strong alcohol were sold in Estonia - a million liters less than last year. Marje Josing, Director of the Institute of Economic Research, cited two main factors possibly at work, as reliable data on illegal alcohol consumption are not currently available. She said the general societal trends suggest that grey economy may be gaining ground, especially in the northeastern region of the country, where unemployment is highest and illegal alcohol may have become a temptation.

# September 2010: Estonia's second-largest distillery, Liiwi Heliis, has been shut down and stripped of its excise warehouse license after illegal alcohol was traced back to their manufacturing facilities. nvestigator with the Tax and Customs Board  Ardi Mitt said that a van carrying 360 concealed bottles of Forss vodka was apprehended in central Estonia. On the same day, tax officials raided the Liiwi Heliis plant in Viljandi County, which turned up 400 more illegal bottles of Forss.

	D. OTHER RELEVANT INFORMATION 




2. ORGANISATION’S ACTIVITY REPORT  
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	A. CAMPAIGNS AND EVENTS


Please provide a brief description of the campaign or event, as well as an overview of the outcomes/ results achieved.

# In January 2010 ETU sent letter to the MP-s, ministries and presidents office inviting to accept alcohol policy document (prepared by the Ministry of Social Affairs) as an official alcohol policy strategy. The document is still waiting the approval. 

# In February 2010 ETU with seven partner organisations sent an open letter to the president of Estonia to held an Estonian Independence Day Celebration event alcohol-free. We received a official reply saying that it is an important subject but that the international tradition does´nt allow to change this custom. 

# June 2010 ETU has its annual Conference in Tallinn.  

# ETU has a team  which is monitoring alcohol advertising and marketing in Estonia. We made about 50 complaints in 2010. Website: http://reklaamivalve.wordpress.com/

	B. INVOLVEMENT IN PROJECTS AND NETWORKING


Please provide an overview of your organisations’ involvement in regional, national, or European/ International projects, or any other networks (eg:  health professionals, APN, etc) or platforms (eg: EU Alcohol and Health Forum) 

#Estonian Temperance Union is continuasly a member of EU Alcohol and Health Forum. Our present commitment project is FAS awareness project. In April 2010 we invited dr Diane Black from Netherlands to hold two seminars in Tallinn and Tartu. In Summer 2010 we started a special bimonthly newsletter to health proffesionals, nurses, students etc. We also have a special FASD website www.ave.ee/fas
# ETU is a member of Eurocare and I personally am board member. We are producing a weekly newsletter that is used in the Eurocare website as well. 

# ETU was a partner in Building Capacity project which was recently finished and we continue at the APN network. 

# 17.02.2011 ETU was one of the founding organisations to form a new alliance – European FASD Alliance.

# In Estonia we are one of the leading organisations for the network Estonian Alcohol and Tobacco Control Coalition (ETAK).

	C. PUBLICATIONS AND ARTICLES

Articles on 2010

http://www.epl.ee/artikkel/486647 

http://uuseesti.ee/27969 

http://www.tarbija24.ee/?id=249592 

http://www.tarbija24.ee/?id=273933 

http://www.postimees.ee/?id=292399 

http://uudised.err.ee/?06208053 

http://www.delfi.ee/news/paevauudised/arvamus/lauri-beekmann-miks-eestis-muuakse-koikjal-kanget-alkoholi.d?id=32003403 

http://www.ohtuleht.ee/index.aspx?id=388384 

http://www.maaleht.ee/news/uudised/arvamus/kui-ema-joob.d?id=32450167 

http://www.epl.ee/artikkel/582084 

http://www.ohtuleht.ee/index.aspx?id=391737 

http://uuseesti.ee/33828 

http://www.delfi.ee/news/paevauudised/eesti/karskusliit-peab-lootepoliitikat-hadavajalikuks.d?id=33626901 

http://www.tarbija24.ee/?id=324730 

http://www.epl.ee/artikkel/586878 

http://www.tv3play.ee/themes/play/images/clip-border.png 

http://www.postimees.ee/?id=344369 

http://uudised.err.ee/index.php?06219821

	E. OTHER RELEVANT INFORMATION 
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