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90 mins
Creating the message 

Aim

To create messages, tailored messages and how to reframe messages. 

Objectives

By the end of the session, trainees will be able to:

· Based on quiz 5, describe the main harms that alcohol can do to Europe

· Know how to write the main message of an advocacy campaign

· Know how to reframe a message in line with the needs of the advocacy campaign

	TIME

5 mins
15 mins
10 mins

30 mins

5 mins
25 mins
	METHODS

1) Re-arranging participants

Once all the participants have arrived, get them to stand in a line in the order of how far they have travelled in the last 12 months, with the course location at one end of the line, and New Zealand at the other end of the line. Invite them to sit down again in this order, so that participants are rearranged. 

2) Introduction to session

Using OH 124, introduce the session.

3) Quiz 5: Alcohol and Europe 
Based on OHs 125-137, complete quiz 5. 
4) Input: Message development and tailored messages
Based on OHs 138-141 and Handouts 9.1 to 9.4, describe out reach strategies, messages in advocacy campaigns, principles of message development, and core and tailored messages.  

5) Pairs work: creating tailored messages 
Based on Handout 9.5, invite pairs to create a core and tailored message around the theme of one of their issues or problems, and write one core and one tailored message on a sheet of flipchart paper.  
Feedback from each pair in turn. Discuss any issues or problems.     

6) Input: Framing messages 
Based on OHs 142-143 and Handouts 9.5 to 9.6, introduce framing messages.

7) Group work: framing messages
In groups of four, based on handout 9.6, invite the groups to reframe the message.  Feedback from each group in turn. Discuss any issues or problems.
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Background notes

Creating the message 

Materials needed

Overheads 124-143

Handouts 9.1 to 9.6

Flipchart paper and pens

Wall space for flipchart paper

1) Re-arranging participants

The purpose is to encourage people to work with others and to avoid the same pairs working together the whole course.  There are many techniques for doing this. This is just one example.

2) Introduction to session

Only a brief introduction is needed.

3) Quiz 5: Alcohol and Europe 
This is based on chapter 6 of the report, alcohol in Europe. The purpose is to introduce some key facts on the harm done by alcohol to Europe. 

4) Input: Message development and tailored messages
A relatively brief input is needed. 
5) Pairs work: creating tailored messages 
This should be a straightforward exercise.     

6) Input: Framing messages 
A relatively brief input is needed. 
7) Group work: framing messages
This is based on the original story following the death of George Best (from alcoholic liver disease), the Manchester United football player who died in November 2005, aged 59. He was one of the heroes of world football during the 1960s. There is no right way of re-framing the message, but focus must be given to the dependence producing properties of alcohol and the enormous social pressure that celebrities are subject to.  
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