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Overview

SCALING ALCOHOL CONTROL POLICIES ACROSS EUROPE

OVERVIEW

Introduction

Alcohol Policy Network in the Context of a larger Europe - Bridging the Gap (BtG) is a three year
project initiated by Eurocare - Advocacy for the Prevention of Alcohol Related Harm in Europe.
Eurocare was formed in 1990 as an alliance of voluntary and non-governmental organisations. The
BtG project spans over the years 2004 - 2006 and it is partially financed by the European Union
(EV) through Directorate General Health and Consumer Protection (DG SANCO).

The countries involved in the BtG project are 25 current EU member states and three applicant
countries, Bulgaria, Romania and Turkey as well as Norway and Switzerland. The BtG project
includes three task forces, Advocacy task force, Young people task force and Alcohol Policy task
force. The most important commitments of the Alcohol Policy task force are to produce BtG
country reports on alcohol policies from all participating countries based on the work of the BtG
Alcohol Policy Network and to create a scale to measure the strictness of alcohol control policies in
the BtG countries.

This paper deals with the BtG scale measuring the strictness of alcohol control policy. The paper
starts with a presentation and discussion of previous attempts to create a scale to rank countries on
the basis of their alcohol control policies. This is followed by a presentation of the BtG scale and its
construction. Next this paper presents the results when using the BtG scale to measure the strictness
of alcohol control policies in those 30 European countries participating in the BtG project. The
paper ends with a discussion of the pros and cons of quantitative scales measuring alcohol control
policies.

Previous attempts to create a scale to rank alcohol control policies

The first scale to rank alcohol control policies on the country level according to their strictness was
constructed by Davies and Walsh in their 1983 study, “Alcohol Problems and Alcohol Control in
Europe” partly financed by the European Community (EC) (Davies & Walsh 1983). The idea of a
guantitative scale measuring alcohol control has been presented even earlier (see e.g. Smart 1977).

The overall objective of Davies and Walsh was to study alcohol consumption and alcohol problems,
and the impact of alcohol control policies on these. A rudimentary scale of alcohol control policy
was constructed as part of the study in order to rank the countries according to the degree of alcohol
control (Davies & Walsh 1983, 28). The study included eight countries of the EC as of 1980,
Belgium, France, Germany, Luxembourg, Ireland, Italy, the Netherlands and the United Kingdom,
and seven other European countries, Austria, Denmark, Norway, Poland, Spain, Sweden and
Switzerland as well as one non-European country, Israel.

The scale used by the Italian Permanent Observatory on Youth and Alcohol in their 1994 report was

almost an exact copy of the Davies and Walsh scale (Young people and... 1994). The questions
included in these two scales were divided in four subgroups: “control of production”, “control of
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distribution”, “social (and environmental) measures” and “(price and) fiscal measures”. The scoring
mechanism was also identical, giving one point for each existing policy measure and zero for a non-
existing policy measure. Eighteen European countries were studied, including the EU member
states as of 1995, the EU-15 and three East European countries, the Czech Republic, Hungary and
Poland.

Figure 1. Ranking of 15 European countries according to the degree of their alcohol control policy
in 1981. Results from two different studies
0 5 10 15 20 25 30
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Source: Karlsson & Osterberg, 2001, 119

There were some differences in the questions of the scales by Walsh and Davies and by the Italian
Permanent Observatory (Appendix 1 and 2). Most of these differences seem quite minute but they
have indeed affected the ranking of the countries studied as shown in figure 1 which includes the
scores of the countries common to both studies. In some questions there were marked differences,
as for instance in the question concerning drinking and driving. While the question in the study by
Davies and Walsh measured the existence of the blood alcohol concentration (BAC) level at all, the
Italian study measured the existence of the BAC level set at zero.

The fact that some questions were worded differently in the scales does not, however, fully explain
the different scoring obtained in these studies which both measured the strictness of alcohol control
policy in the same year, namely in 1981 even if the two studies were conducted 13 years apart.
Another factor that might have contributed to the different rankings is the use of different data
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sources or key informants. The questions on which these scales are based are not always
unequivocal, which might lead to differences in the answers depending on the key informants’
interpretation of the questions, especially when the key informants and other data sources used are
not the same. The comparison of the results in the Italian and in the Davies and Walsh study
emphasises the use of accurate and reliable sources in studies measuring alcohol control policies
quantitatively.

Anderson and Lehto (1995) took the Davies and Walsh scale further in their “Evaluation and
monitoring of action on alcohol” adding seven more questions to the scale (Anderson & Lehto
1995). The revised scale covered questions from random breath testing and warning labels on
alcoholic beverages to restrictions on the maximum alcohol content of beverages and bans on
alcoholl advertising (Appendix 3). In addition to these new questions an attempt was made to
measure the differences in the enforcement of alcohol control legislation (Anderson & Lehto 1995,
42-43).

The fourth study to be mentioned was conducted by Hilton and Johnstone (1988). In this study, no
attempt was made to rank the countries according to the level of alcohol control policy. What was
done instead was to ask questions to examine the presence or absence of specific alcohol-related
control measures in 22 countries (Hilton & Johnstone 1988, 700). The questions were to a large
extent similar to those in the Davies and Walsh scale. However, seven out of the 16 questions dealt
solely with advertising restrictions on alcohol in different types of media. The wide variety of
countries, ranging from Egypt to Brazil and Sweden, undoubtedly influenced the selection of
questions in this study.

European Comparative Alcohol Study (ECAS) covered the years 1950 - 2000 and all European
Union (EU) member states as of 1995, the EU-15 as well as Norway. Also in the ECAS project a
scale to measure the strictness and comprehensiveness of alcohol control policy was constructed.
Because of the long time interval the ECAS scale was made as simple as possible. The scale was
divided in six different sub-categories, resembling the division used by Davies and Walsh (See
appendix 4). The questions included in the scale were mostly compiled from the earlier scales
presented above. Some of the measurements were altered to make the scale more suited for the
purposes of the ECAS project.

In the ECAS scale questions of alcohol taxation were omitted for two reasons. For the first ECAS
project tried to study the impact of different alcohol control measures on alcohol consumption and
alcohol-related problems. As price changes were already included separately in the analysis the
ECAS scale was needed mostly to give information of changes in the physical availability of
alcoholic beverages (see Norstrom 2002; Leppanen, Sullstrom & Suoniemi, 2001). Secondly, it was
impossible to collect detailed and reliable data on alcohol excise duty rates for the whole study
period because alcohol excise duties before 1993 were levied very differently in different EU
member states (Osterberg & Karlsson 2002).

The scoring mechanism in the ECAS scale differed from the previous scales by giving different
scores for certain alcohol control measure on the basis of its strictness. For instance, instead of
giving either one point or zero point for a legal age-limit for selling alcoholic beverages at all or
over or under a certain age, an age limit of 20 years scores in the ECAS scale more points than legal
age limit of 18 years which again scores more than an age limit of 16 years (Appendix 4). In the
same manner, different BAC limits score different points.
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The ECAS scale made it possible to measure the strictness of formal alcohol policy in 15 European
countries within ten-year intervals, starting from the year 1950 and ending with the year 2000. In
order to obtain as reliable information as possible key informants, ECAS country reports and other
printed materials were used. The results of this scale approach for the period 1950-2000 are shown
in table 1. The table clearly shows that the average score have increased during the 1950 - 2000
period telling that the formal alcohol control in the ECAS countries became stricter during the study
period.

Table 1. The strictness and comprehensiveness of alcohol control policies in the ECAS countries,
1950 to 2000

Country 1950 1960 1970 1980 1990 2000
Austria 4 7 7 G 7 7
Belgium G 7 8 8,5 10,3 11,5
Denmark 4 4 6 7 7 8,3
Finland 17 17 15,5 18,5 18,5 14,5
France 1 6,5 9.5 9,5 10,5 12,5
Germany - 4 3 6 7 8
Greece 2 2 2 2 G 7
Ireland 8 8 12 12 12 12
[taly 7 7 8 12 12 13
Netherlands 6 [ 6 11 13 13
Norway 17 17 17 19 19 17
Portugal 1 2 2 4 6 8
Spain 0 0 0 4,5 10 10
Sweden 17,3 18,5 18,5 18,5 18,3 16,5
The UK ] 9 14 14 14 13
Average score 6.8 7.7 8,7 10,2 11.4 11,4

Not surprisingly, the ECAS project showed that in the 1950s and 1960s the Nordic countries,
Denmark excluded, were classified as countries having high alcohol control (13-20 points)(Karlsson
& Osterberg 2001, 126). In the 1950s countries classified as having an average alcohol control (7-
13 points) were Ireland and the United Kingdom, accompanied by Italy. The reason why these
countries were classified as having at least medium-level alcohol control was mainly in their
licensing systems and sales restrictions for on- and off-premise sales of alcoholic beverages. The
remaining nine countries were classified as having low alcohol control (0-7 points), including the
Mediterranean countries, except for Italy, and most of the central European countries as well as
Denmark.

From the 1960s onwards a subtle, but gradual shift towards stricter alcohol policy was noticed in
almost all ECAS countries. A more distinct move towards stricter and more extensive alcohol
control policy could be detected between 1980 and 1990. A contributing factor in this development
was that drunk driving was given more attention. Age limits for sales of alcoholic beverages were
also introduced or sharpened in several countries, and restrictions on alcohol advertisements began
to emerge in several ECAS countries (Osterberg & Karlsson 2002).
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When using the same score limits for strict, medium and low alcohol control as in 1950 none of the
ECAS countries were classified as having low alcohol control in 2000 (Karlsson & Osterberg 2002,
125). At the same time, however, the score had dropped for the strictest alcohol control policy
countries in Europe, namely Norway, Sweden, and Finland mainly because of their participation in
the European Economic Area Agreement (EEA) and the EU which have meant that these Nordic
countries have been forced to give up their former comprehensive alcohol monopoly systems. They
have, however, been able to keep their off-premise retail alcohol monopolies.

In the ECAS project it was noted that comparing the scores in different countries over time was
problematic because changes in these numbers reflect two different trends. This can be seen in table
2. On the one hand there is a decrease in the control of production and sales of alcoholic beverages
or the regulation of the supply side of the alcohol equation. On the other hand alcohol control
measures targeted at demand or alcohol-related problems had become more prevalent. This means
that alcohol control policies have become more similar in the ECAS countries in the second half of
the twentieth century. At the same time it also means that the convergence is not a process leading
towards that kind of strict alcohol control policy that was practised in the Nordic countries in the
1950s. Instead, the countries are becoming more similar in that they all are adopting similar
measures to try to affect alcohol demand and alcohol-related problems instead of controlling the
supply or availability of alcoholic beverages.

Table 2. The strictness and comprehensiveness of alcohol control policies in the ECAS countries
according to subgroups of alcohol control, 1950 to 2000

Subgroup 1950 [ 1960 | 1970 | 1980|1990 | 2000
Control of production and wholesale (3 p.)* 1.2 | 1.3 | 13 |13 | L3 | 09
Control of distribution (7 p.) 29 |30 |30 (28 | 29 | 2.8
Personal control (3 p.) 1.3 | 1.5 14 | 1.7 | 1.8 1.8
Control of marketing (2 p.) 03 |04 | 08 | 1.3 J | L7
Social and environmental control (3 p.) 06 (09 | 1.2 | 20 | 23 | 27
Public policy (2 p.) 05 (07 | 10 | 1.1 | 1.4 | 15

* Maximum amount of points for each subgroup in brackets

Creating the BtG scale

In creating the BtG scale for measuring the strictness of alcohol control policy the previous scales
and especially the ECAS scale was used as a starting point. The same six subgroups of alcohol
control were used as in the ECAS scale but a new subgroup, alcohol taxation, was added. Therefore,
the BtG scale consists of seven subgroups: "control of production and wholesale”, "control of
distribution™, "personal control (age limits)", "control of marketing", "social and environmental

controls (BAC limit)", "public policy"” and "alcohol taxation” (Appendix 4).

Deciding the weights for different alcohol policy measures and subgroups is largely or at least
partly a subjective process, even when it is based on scientific evidence of the effectiveness of
different alcohol policy measures (see e.g. Babor et al. 2003, 264-266). In order to validate the
scores given to different subgroups of alcohol control a kind of Delphi technique was used. This
was done by sending our preliminary scores to 14 experts in the field of alcohol research. The
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experts were asked to review and comment on the weights given by us to the different subgroups of
alcohol policy and to make a proposal of their own. Altogether 11 experts reacted to our inquiry.
Without doubts this validation system is also subjective for two reasons. For the first, we decided
the experts who got the inquiry. Secondly also the views of our experts are partly subjective.

Taking into consideration the views of the experts we came up with the following division of
points:

Subgroup of alcohol control Points in the scale | Share of the total score
1. Control of production and wholesale of alcohol 2 5.0%
2. Control of distribution of alcohol 10 25.0 %
3. Personal control (age limits) 4 10.0 %
4. Control of marketing 3 7.5%
5. Social and environmental controls (BAC limits) 4 10.0 %
6. Public policy 1 2.5%
7. Alcohol taxation. 16 40.0 %
TOTAL 40 100.0 %

The data for the BtG scale was collected by sending a questionnaire to the country partners of the
BtG Alcohol policy network (See appendix 5). The filled in questionnaires were checked against
the Alcohol control database of the World Health Organisation Regional Office for Europe (WHO
EURO) (http://data.euro.who.int/alcohol/). Data on excise duties of alcoholic beverages were
checked against the Excise Duty Tables Part | - Alcoholic beverages published by the EU
(http://ec.europa.eu/taxation_customs/resources/documents/taxation/excise_duties/alcoholic_bevera
ges/rates/excise_duties-part_|_alcohol-en.pdf). The checked country forms were once more sent to
the country partners in spring 2006.

The results with regard to BtG countries are shown in figure 2. According to the BtG scale, alcohol
policies are most strict in Norway, Sweden and Finland. If Iceland would have participated in the
BtG study it had also belonged to the countries with very strict alcohol control policy.

Countries with medium alcohol control includes Ireland and the United Kingdom, the Baltic states,
Estonia, Lithuania and Latvia, Poland, Hungary, the Netherlands, Belgium, France and Switzerland
as well as Turkey. In order to give a generalization, these countries could be called Central
European beer preferring countries and Former East European countries preferring distilled spirits
even if Hungary or Turkey would not fit in this generalization.

Figure 2. Strictness of alcohol control policies in the BtG countries in 2005 according to subgroups
of alcohol control
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Countries with low alcohol control include countries where wine is produced like Austria, Bulgaria,
Cyprus, the Czech Republic, Germany, Greece, Italy, Luxembourg, Malta, Portugal, Romania,
Slovakia, Slovenia and Spain. If the classification would have been done on the basis of the most
important beverage class according to the consumption of alcoholic beverages some of the countries
would be called beer preferring countries like Austria, the Czech Republic and Germany. In fact
from the remaining countries only Greece, Italy, Luxembourg, Portugal and Spain could be clearly
classified as wine countries on the basis of the share of wine in total alcohol consumption.
Economic importance of wine and viticulture is, however, a common feature in these countries with
low alcohol control as well as an explanation why none of them have put a positive excise duty rate
for wine.
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Figure 3. Strictness of alcohol control policies in the BtG countries in 2005 according to subgroups
of alcohol control alcohol excise duties excluded
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Alcohol taxation stands for 40 per cent of all points in the BtG scale. In order to compare the results
of the BtG scale to the ECAS scale we removed the points given for alcohol taxation in the BtG
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scale (figure 3). A better way for comparison would of course be to collect the data needed for the
BtG scale from the year 2000. The order of countries on the BtG scale in 2005 is almost the same as
the order of countries on the ECAS scales in 2000. Only Italy, which according to the ECAS scale
belonged to high alcohol control countries in 2000 has clearly moved downward on the scale.

Also without alcohol taxation the three Nordic countries are the countries with strictest alcohol
control policy. Some countries with high alcohol excise duties like Turkey, Ireland, Denmark and
the United Kingdom are moving downwards on the scale when alcohol taxation is not taken into
account. Quite naturally countries with low alcohol excise duties like Romania, Lithuania, Hungary
and Bulgaria are higher in figure 3 than in figure 2.

On the average score 14.5 points 43 per cent was collected from alcohol excise duties (table 3).
Control of distribution gave on the average 3 points or 20 per cent of the all points collected. Age
limits and BAC limits were both given over 10 per cent of all pints. In the BtG scale control of
production and wholesale measured by the existence of state monopoly did not score any points.

Table 3. The average scores in the BtG scale according to subgroups of alcohol control in 2005

Subgroup of alcohol control [Mean Max.
score score

1. Control of production and 0.0 2

wholesale of alcohol

2. Control of distribution of alcohol | 2.9 10

3. Personal control (age limits) 1.7 4

4. Control of marketing 1.1 3

5. Social and environmental controls| 2.1 4

(BAC limits)

6. Public policy 0.6 1

7. Alcohol taxation. 6.2 16

TOTAL 14.5 40

The pros and cons of guantitative scale measuring the strictness of alcohol control

There are several pros and cons of quantitative scales measuring the strictness of alcohol control.
It allows us to illustrate how different alcohol policy measures have evolved over a longer period of
time and helps us to identify turning points and big changes in countries alcohol policies.

It also offers an easy instrument in comparing different countries with each other and allows us to
rank countries according to how strict or comprehensive their alcohol policies are. This should ,
however, be done with extreme caution.

On the other side it should be pointed out that the scales presented in this paper only measure the
strictness of formal alcohol control. The scales are mainly based on legislative and regulatory
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control measures, which are quite common, for instance, in the Nordic countries. Informal alcohol
control typical, for instance, in the Mediterranean countries is altogether missing from these scales.
It is difficult, if not impossible, to quantify and measure qualitative data on informal alcohol control
with the help of a scale. However, it is important to realize that also informal alcohol control
undoubtedly influence drinking habits and the level of alcohol consumption, and alcohol-related
problems.

Another problem to be aware of is that scales, how detailed they may be, cannot in practice be
constructed to include the whole wide range of different alcohol policy options. In order to be able
to cover all the different nuances of alcohol control measures one could try to devise a very detailed
scale containing up to 100 or more different alcohol policy options. In principle this kind of scale
could be very useful but in practice it would be very laborious if impossible to collect data on all
items from many countries and from several years. The more simple the scale, the easier it is to
collect reliable and comparable data from many countries, but the more simple the scale, the more
difficult it is to capture small changes in alcohol control over time.

Another built-in flaw in these scales is that they do not take into consideration how effectively
different laws and regulations are enforced. Anderson and Lehto made an attempt to cover this
aspect by adding two questions about alcohol control enforcement onto the scale. The questions
measured, however, only the effectiveness of the control of production and distribution of alcohol.
Another drawback with these kinds of questions is that they are highly speculative and answers to
them depend on the subjective interpretation of the informant or researcher.

A drawback in using alcohol taxation as an indicator is that it does not take into consideration the
purchasing power in different countries. This is not perhaps a big problem when comparing the
Western part of Europe but it certainly should be taken into account when comparing countries in
Western and Eastern part of Europe.

A further problem not to be taken lightly is that the scales measure alcohol control policies on a
national level. In some countries there are considerable cultural and linguistic differences as well as
different alcohol policy regulations between different regions. What makes this problematic is that
when some alcohol policy measure only exists in some parts of the country or only on a local level,
one has to decide what is representative for the whole country.

Summary

Quantifying alcohol policy measures is difficult, if not sometimes impossible, but enables us to get
an overview of trends and differences in alcohol policies in several countries at a glance. Results
received from scaling activities as for instance from the BtG scale should always be interpreted
carefully, by clearly acknowledging the flaws of such an approach. When correctly used an alcohol
policy scale can serve both as a versatile instrument in gathering basic knowledge on alcohol
policies as well as an indicator on the strictness of alcohol control policies. When carefully used, the
pros of an alcohol policy scale clearly overweigh the cons.
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Appendix 1.The scale by Davies and Valsh 1983 Appendix 2. The scale in Young People and Alcohol in
Europe 1994
CONTROL OF PRODUCTION SCORE
L. State Monopaly for the control of spirits production 1 CONTROL OVER PRODUCTTON SCORE
2. State Monopaly for the contral of wine production 1 1. State monopoly on spirits 1
3. State Monopoly for the control of beer preduction 1 2. State monopoly on wine 1
4. License required for the production of alechalic beverages 1 3. Stare monopoly on beer 1
5. Allocation of part of a Monopoly's profits for aleohel 4. Production license 1
prevention and/or treatment 1 5. Public allocation of the profits from alcohol 1
CONTROL OF DISTRIBUTION CONTROT CVER DISTRIBUTION
6. State Monopaly for the distibution of splrits 1 &. Stare monopoely on spirits 1
7. State Monopaly for the distibution of wines 1 7. State monopoly on wine 1
8. State Monopaly for the distdbution of beers 1 8. State monopoly on beer 1
9, Restrictions on hours and days of sale or serving 1 9. Restrictions on business hours and days 1
10, Restrictions on the numbers of cutets 1 10. Restrictions on the number of sales 1
1 L. Restrctions on the type and location of outets 1 11. Restrictions on premises’ type and lecation 1
12, Restctions an the age for sale and scnrjng (lé years) 1 12, Restrictions on minimum chal age l& years) 1
13. Restrctions an the age for sale and scnrjng (18 years) 1 13. Restrictions on minimum thil age (18 years) 1
14, Restrictions on the age for sale and serving (20 years) 1 14. Restrictions on minimum legal age (20 years) 1
15. Restrctions on alcohol advertising: voluntary code 1 15. Restrictions on advertising 1
16, Restrctions on alcohol advertising: starutory controls 1 16, Valuntary restrictions by the industry 1
SOCIAL AND ENVIROMMENTAL MEASURES SOCIAL MEASURES
17. Mational Alcoholism Prevention Agency (ies) 1 17. Mational Agency for the prevention of alcoholism 1
18, Mational Alechal Education Programme 1 18. Mational educaticnal programs on alcohel consumption 1
19, Alcohal free legislation 1 19, Laws promoting non-alooholic drinks 1
20. Drinking and Diriving: BAC lewvel (ar all) 1 20. Drinking and driving; 0,0 mg BAC max 1
21 Drinlﬂng and Dri.vjng: BAC lewel 50 mg % ar less 1 21. Drjﬂltiﬂg and drj\"lﬂg 0,5 mg BAC mae 1
22, Drrinking and Diriving: Penalty — Auromatic Suspension 1 22. Drrinking and driving: confiscation of the driving license 1
23, Drinking and Diriving: Penalty — Automatic Imprisonment 1 23. Drrinking and driving: prison 1
PRICE AND FISCAL MEASURES FISCAL MEASURES
24, Alcohol razation on wines 1 24, Taxation on wines 1
25, Aleohol tazation on beers 1 25, Taeation on beers 1
26, Aleohiol taxation on spires 1 26. Taxation on spirts 1
27. Annual adjustment of teation on wines 1 27. Annual variation of the taxation on spirits 1
28. Annual adjustment of txeation on splrits 1 28. Annual variation of the tzcation on wines 1
29, Annual adjustment of tzeation on beer 1 29, Annual variarion of the tavation on heer 1
30, Maintenance of, or increase in real price of alcohelic beverages 1 30, State control over prices 1
Total 30 | Tomwl 30
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Appendix 3. A European scale of alcohol control policy by Anderson and Lehto

Policy options

CoN~wWNE

National alcohol prevention agency(ies)

National alcohol education programmes

Legislation on alcohol-free settings

Drinking and driving: blood alcohol concentration (any)

Drinking and driving: blood alcohol concentration of 50 mg per 100 ml or lower
Drinking and driving penalty: automatic suspension of driving licence

Drinking and driving penalty: automatic imprisonment

Alcohol taxation on wines

Alcohol taxation on beers

. Alcohol taxation on spirits

. Annual adjustment of taxation on wines

. Annual adjustment of taxation on beers

. Annual adjustment of taxation on spirits

. Maintenance of or increase in real price of alcoholic beverages
. Restrictions on hours and days of sale or serving

. Restrictions on the density of outlets

. Restrictions on the type and location of outlets

. Restrictions on the age for sale and serving (16 years)

. Restrictions on the age for sale and serving (18 years)

. Restrictions on the age for sale and serving (20 years)

. Restrictions on alcohol advertising: voluntary code

. Restrictions on alcohol advertising: statutory controls

. Licence required for the production of alcoholic beverages
. State monopoly for the distribution of spirits

. State monopoly for the distribution of wines

. State monopoly for the distribution of beers

. State monopoly for spirits production

. State monopoly for wine production

. State monopoly for beer production

. Allocation of part of a monopoly's profits for the prevention and/or treatment of alcohol-

related harm

. Frequent use of random breath testing of car drivers

. Mandatory warning labels on alcohol products

. Restrictions on the maximum alcohol content of beverages

. Ban on alcohol product advertising on television

. Ban on alcohol product advertising on the other common media
. Effective enforcement of control of production

. Effective enforcement on control of distribution
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Appendix 4. The ECAS scale for measuring the strictness and comprehensiveness of alcohol control

CONTROL OF PRODUCTION AND WHOTLFSALF (max. 3 points)

1. State monopoly for the production or wholesale of Spirits (1 p.)
Wine (1 p-l
Beer (1 p.)
2. No production or wholesale monopolics but a licence is
ltqu.ircd for the producticun or wholesale of alcoholic bc»’cmgcs (lp)

(no points if the scom for question 1 is 3 points)

CONTROL OF DISTRIBUTION (max. 7 points)

3. Statc monopoly for off- or on-premise retail sales of Spirits (1 p.)
Wine (1 p.)
Beer (1 p.:I

4. No monopoly for off- or on-premise retail sales of alcoholic beverages but an aleobel specific
licence 1s needed for off- or on-premise retail sales of alcohalic bcvcmgcs (1 p)
(no points if the scom for question 3 is 3 points)

5. Special restrictions on sales days and hours on off-premise retail sales of alcoholic beverages (1 p.)
(the sale of alcoholic bmragcs is dil-fcrcntly rcgu]:an_-d than the sales of other commadities)

6. Other special restrictions on off-premise sales of alcoholic beverages (1 p.)
(alcohalic beverages cannot be sold for instance in kiosks, petrol stations, near churches or
kindergarens etc. or there is an upper limit on the amount of stores able to sl alcoholic beverages)

7. Spccial restrictions on sales days and hours on on-premise retail sales of aleoholic bn‘:ragcs il p.:I
{alechel sales have to be stopped earier than other sales; special restrictions concerning cn-premise alcohol sales)

8. Orther special restrictions on on-premise sales of alcoholic beverages (1 p.)
ispecial kinds of premises are not allowed to serve alcoholic beverages - canteens ar work,
in hospitals etc.; alcohel cannot be sald in cerain places - for instance near churches, kindergartens;
there is an upper limit on the amount of restaurants able to sell alcohalic beverages)

PERSONAL CONTROL (max. 3 points)

9, Ltgal age limir for oﬂ:—prtmisc sales at least 20 for some alcoholic bc’vcragts i(14s p-J
18 for some alcoholic beverages (1 p.)
16 for some alcoholic beverages (/2 p.)

10. Legal age limit for on-premisc sales at least 20 for some alcoholic beverages (1'/: p.)
18 for some alcoholic beverages (1 p.)
16 for some alcoholic bn‘cragcs it p.:I

CONTROL OF MARKETING (max. 2 points)

11. Restrictions on alcohol advcrtising: Starutory control (2 p)
Voluntary code (1 p.)

SOCIAL AND ENVIRONMENTAL CONTROLS (max. 3 p.)

12. Drunk driving: BAC 0.05% or less (3 p.)
BAC 0.08% or less (2 p.:I
BAC limic atrall (1 p.)
PUBLIC POLICY (maz. 2 points)

13. Mational alcohaol prevention programme or agency (1 p.)

14. Mational alcohol education programme or agency (1 p.)
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Overview

Appendix 5.

The BtG scale for measuring the strictness of alcohol control policies

Country:

Control of production and wholesale of alcohol (2 p.)

1. State monopoly for the production or wholesale of

Beer (2 p.) Wine (2 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] [] L] L] L] L]

Points: 0/2

Control of distribution (10 p.)

2a. State monopoly for off-premise sale of

Beer (1 p.) Wine (1 p.) Spirits (2 p.)

Yes No Yes No Yes No

[] [] [] [] [] []

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (*2p.) Wine (2 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] [] L] L] L] L]

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in off-premise sale of alcoholic
beverages.

4. Other special permanent restrictions on places of sale (1 p.)
[]Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[]Yes for on-premise sales of alcoholic beverages.

Points: 0/10

Personal control (4 p.)

7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) []
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) []

Points: 0/4
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Overview

Control of marketing (3 p.)

9. Restrictions on alcohol advertising & sponsorship:

Yes
Ban on all national alcohol advertising & []
sponsorship (3 p.)
Ban on alcohol national advertising for some []
alcoholic beverages (2 p.)
Statutory control on national alcohol advertising []
for some alcoholic beverages (1 p.)
Voluntary code on national alcohol advertising []
and sponsorship (%2 p.)
Points: /3
Social and environmental controls (4 p.)
10. Drunk driving:
Yes
BAC less than 0.05% (4 p.) ]
BAC 0.05% (2 p.) []
Points: /14
Public policy (1 p.)
11. National alcohol prevention or education programme (1 p.)
[ JYes.

Points: 0/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44.01 € + 2201-44€ | 11.01-22€ 6-11€
(4p) (3p) (2p) (1p)

[l [l [l [l

13. Excise duty on intermediate products per litre of 100 %
alcohol

20.01 € + 10.01-20€ | 5.01-10€ 2.75-5€
(4p) (3p) (2p) (1p)

[l [l [l [l

14. Excise duty on wine per litre of 100 % alcohol

1497€+ |7.49-1496€ | 3.75-7.48¢€ | 2.05-3.74€
(4p) @p) 2p) (p)

[l [l [l [l

15. Excise duty on beer per litre of 100 % alcohol

1497 € + 749-1496€ | 3.75-748€ | 2.05-3.74€

(4p.) Gp) @p) (1p.)
[ [ [ [
Points: /16
Total points: 140
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Austria

The BtG scale for measuring the strictness of alcohol control policies

Country: Austria

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

[] X [] X [] X

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [VYes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
[]Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 0/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) []
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) []

Points: 0/4
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Austria

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

X O O O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: ¥%/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) []
BAC 0.05% (1 p.) X

Points: 1/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

[ Yes.

Points: 0/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ [ X

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (1p)
] ] ] X

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ [ [

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] X L]
Points: 4/16

Total points: 5%2/40
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Austria

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Belgium

The BtG scale for measuring the strictness of alcohol control policies

Country: Belgium

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

X [] X [] X []

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [VYes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
DX Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 4/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X

Points: 2/4
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Belgium

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

X O O O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: 0.5/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) []
BAC 0.05% (1 p.) X

Points: 1/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

XYes.

Points: 1/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ X [

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (p)
] ] X ]

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ [ X

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] L] X
Points: 6/16

Total points: 12/40
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Belgium

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Bulgaria

The BtG scale for measuring the strictness of alcohol control policies

Country: Bulgaria

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

X [] X [] X []

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [VYes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
DX Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 4/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X

Points: 2/4
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Bulgaria

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

I | O I

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: 0/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) []
BAC 0.05% (1 p.) X

Points: 1/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

[ Yes.

Points: 0/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ [ [

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (p)
] ] ] ]

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ [ [

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] L] L]
Points: 0/16

Total points: 7/40
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Bulgaria

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Cyprus

The BtG scale for measuring the strictness of alcohol control policies

Country: Cyprus

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

[] X [] X [] X

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [VYes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
[]Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 0/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X

Points: 2/4
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Cyprus

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

I | O I

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: 0/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) []
BAC 0.05% (1 p.) ]

Points: 0/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

[ Yes.

Points: 0/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ [ X

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (p)
] ] ] ]

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ [ [

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] X L]
Points: 3/16

Total points: 5/40
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Cyprus

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Czech Republic

The BtG scale for measuring the strictness of alcohol control policies

Country: the Czech Republic

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

[] X [] X [] X

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [VYes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
[]Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 0/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X

Points: 2/6
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Czech Republic

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

I | O I

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: 0/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) []
BAC 0.05% (1 p.) ]

Points: 0/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

[ Yes.

Points: 0/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ [ X

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (p)
] ] X ]

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ [ [

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] L] L]
Points: 3/16

Total points: 5/40

Page 30



Czech Republic

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Denmark

The BtG scale for measuring the strictness of alcohol control policies

Country: Denmark

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

[] X [] X [] X

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [VYes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
[]Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 5/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) []
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X

Points: 1/4
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Denmark

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

X X O O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: 1/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) []
BAC 0.05% (1 p.) X

Points: 1/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

XYes.

Points: 0/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ X [

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (p)
] ] X ]

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ X [ [

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] X L]
Points: 9/16

Total points: 17/40
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Denmark

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Estonia

The BtG scale for measuring the strictness of alcohol control policies

Country: Estonia

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

[] X [] X [] X

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) X Yes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
DX Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
DX]Yes for on-premise sales of alcoholic beverages.

Points: 3/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X

Points: 2/4
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Estonia

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

X O O O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: ¥%/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) X
BAC 0.05% (1 p.) ]

Points: 2/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

[ Yes.

Points: 0/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ [ X

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (p)
] ] X ]

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ X [

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] L] X
Points: 6/16

Total points: 15%/40
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Estonia

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Finland

The BtG scale for measuring the strictness of alcohol control policies

Country: Finland

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X X [] X []

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

X [] [] X [] X

3. Special permanent restrictions on sales days (1 p.) DX Yes
and sales hours (1 p.) X Yes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
DX Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) X]Yes
and sales hours (1 p.) DX Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
DX]Yes for on-premise sales of alcoholic beverages.

Points: 11/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X

Points: 2/4
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Finland

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
3

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1%2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

O O X O

Voluntary code on national alcohol advertising
and sponsorship (Y2 p.)

Points: 1%/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) []
BAC 0.05% (1 p.) X

Points: 1/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

X Yes.

Points: 1/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22 - 44 € 11-22€ 6-11€
(4p) Bp) (2p) (1p)
[] X [] []

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 275-5€
(4p) Bp) (2p) (1p)
X [] [] []

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ |7.48-1496€ | 3.74-7.48¢€ | 2.05-3.74€
(4p) @p) @p) (p)

X [l [l [l

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-7.48¢€ 2.05-3.74 €
(4p) 3p.) 2p) (lp)

X [ [ [

Points: 15/16

Total points: 31%/40
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Finland

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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France

The BtG scale for measuring the strictness of alcohol control policies

Country: France

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

X [] X [] X []

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [VYes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
DX Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 4/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) []
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) []

Points: 0/4
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France

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

O O X O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: 1%/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) []
BAC 0.05% (1 p.) X

Points: 1/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

XYes.

Points: 1/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ X [

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (p)
] X ] ]

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ [ [

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] L] X
Points: 6/16

Total points: 13%/40
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France

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Germany

The BtG scale for measuring the strictness of alcohol control policies

Country: Germany

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

[] X [] X [] X

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [VYes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
[]Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 0/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X

Points: 0/4
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Germany

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

X O O O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: ¥%/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) []
BAC 0.05% (1 p.) X

Points: 1/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

[ Yes.

Points: 0/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ X [

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (p)
] ] X ]

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ [ [

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] L] L]
Points: 4/16

Total points: 5%2/40
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Germany

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.

Page 46



Greece

The BtG scale for measuring the strictness of alcohol control policies

Country: Greece

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

[] X [] X [] X

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [VYes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
[]Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 0/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) []
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) []

Points: 0/4
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Greece

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

I | O I

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: 0/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) []
BAC 0.05% (1 p.) X

Points: 1/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

[ Yes.

Points: 0/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ X [

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (p)
] ] ] ]

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ [ [

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] L] X
Points: 3/16

Total points: 4/40
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Greece

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Hungary

The BtG scale for measuring the strictness of alcohol control policies

Country: Hungary

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

X [] X [] X []

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [VYes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
DX Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 4/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X

Points: 2/4
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Hungary

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

X O O O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: ¥%/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) X
BAC 0.05% (1 p.) ]

Points: 2/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

XYes.

Points: 1/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ [ X

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (1p)
] ] ] X

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ [ [

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] X L]
Points: 4/16

Total points: 13%/40
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Hungary

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.

Page 52



Ireland

The BtG scale for measuring the strictness of alcohol control policies

Country: Ireland

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

X [] X [] X []

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) X Yes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
DX Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) DX Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
DX]Yes for on-premise sales of alcoholic beverages.

Points: 7/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X

Points: 2/4
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Ireland

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

X O O O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: ¥%/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) []
BAC 0.05% (1 p.) ]

Points: 0/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

XYes.

Points: 1/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ X [ [

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (p)
X ] ] ]

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

X [ [ [

15. Excise duty on beer per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74¢€
(4p) @p) 2p) (Ap)

X [l [l [l

Points: 15/16

Total points: 25%/40
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Ireland

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Italy

The BtG scale for measuring the strictness of alcohol control policies

Country: Italy

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

X [] X [] X []

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [VYes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
[]Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 3/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) []
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) []

Points: 0/4
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Italy

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

X O O O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: ¥%/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) []
BAC 0.05% (1 p.) X

Points: 1/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

XYes.

Points: 1/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ [ X

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (1p)
] ] ] X

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ [ [

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] X L]
Points: 4/16

Total points: 9%2/40
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Italy

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.

Page 58



Latvia

The BtG scale for measuring the strictness of alcohol control policies

Country: Latvia

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

X [] X [] X []

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [VYes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
DX Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 4/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X

Points: 2/4
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Latvia

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

O X O O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: 1/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) []
BAC 0.05% (1 p.) X

Points: 1/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

XYes.

Points: 1/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ [ X

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (p)
] ] X ]

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ X [

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] L] L]
Points: 5/16

Total points: 14/40
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Latvia

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Lithuania

The BtG scale for measuring the strictness of alcohol control policies

Country: Lithuania

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

X [] X [] X []

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [VYes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
[]Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 3/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X

Points: 2/4
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Lithuania

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

O X O O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: 1/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) X
BAC 0.05% (1 p.) ]

Points: 2/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

XYes.

Points: 1/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ [ X

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (1p)
] ] ] X

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ X [

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] L] L]
Points: 4/16

Total points: 13/40
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Lithuania

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Luxembourg

The BtG scale for measuring the strictness of alcohol control policies

Country: Luxembourg

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

X [] X [] X []

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [VYes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
[]Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 3/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) []
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) []

Points: 0/4
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Luxembourg

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

X O O O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: ¥%/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) []
BAC 0.05% (1 p.) ]

Points: 0/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

[ Yes.

Points: 0/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ [ X

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (1p)
] ] ] X

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ [ [

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] L] L]
Points: 2/16

Total points: 5%2/40
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Luxembourg

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Malta

The BtG scale for measuring the strictness of alcohol control policies

Country: Malta

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

X [] X [] X []

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [VYes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
[]Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 3/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) []
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) []

Points: 0/4
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Malta

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

O X O O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: 1/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) []
BAC 0.05% (1 p.) ]

Points: 0/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

[ Yes.

Points: 0/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ X [ [

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (p)
] ] ] ]

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ [ [

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] L] L]
Points: 3/16

Total points: 7/40
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Malta

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Netherlands

The BtG scale for measuring the strictness of alcohol control policies

Country: The Netherlands

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

[] X [] X X []

3. Special permanent restrictions on sales days (1 p.) DX Yes
and sales hours (1 p.) X Yes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
DX Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 4/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X

Points: 2/4
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Netherlands

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

O X O O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: 1/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) []
BAC 0.05% (1 p.) X

Points: 1/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

XYes.

Points: 1/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ X [

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (p)
] ] X ]

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ X [

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] X L]
Points: 8/16

Total points: 16/40
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Netherlands

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Norway

The BtG scale for measuring the strictness of alcohol control policies

Country: Norway

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X X []
Points: 1/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X X [] X []

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

X [] [] X [] X

3. Special permanent restrictions on sales days (1 p.) DX Yes
and sales hours (1 p.) X Yes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
DX Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) X]Yes
and sales hours (1 p.) DX Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
DX]Yes for on-premise sales of alcoholic beverages.

Points: 11/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X

Points: 2/4
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Norway

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

O O O X

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: 2/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) X
BAC 0.05% (1 p.) ]

Points: 2/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

XYes.

Points: 1/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
X [ [ [

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (p)
X ] ] ]

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

X [ [ [

15. Excise duty on beer per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74¢€
(4p) @p) 2p) (Ap)

X [l [l [l

Points: 16/16

Total points: 35/40

Page 75



Norway

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Poland

The BtG scale for measuring the strictness of alcohol control policies

Country: Poland

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

X [] X [] X []

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [VYes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
DX Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 4/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X

Points: 2/4
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Poland

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

O O X O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: 1%/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) X
BAC 0.05% (1 p.) ]

Points: 2/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

XYes.

Points: 1/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ [ X

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (1p)
] ] ] X

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ [ X

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] X L]
Points: 5/16

Total points: 15%/40
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Poland

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Portugal

The BtG scale for measuring the strictness of alcohol control policies

Country: Portugal

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

X [] X [] X []

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [VYes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
[]Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 3/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) []
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) []

Points: 0/4
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Portugal

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

O X O O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: 1/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) []
BAC 0.05% (1 p.) X

Points: 1/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

XYes.

Points: 1/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ [ X

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (1p)
] ] ] X

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ [ [

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] L] X
Points: 3/16

Total points: 9/40
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Portugal

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Romania

The BtG scale for measuring the strictness of alcohol control policies

Country: Romania

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

X [] X [] X []

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [VYes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
DX Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 4/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X

Points: 2/4
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Romania

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

I | O I

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: 0/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) X
BAC 0.05% (1 p.) ]

Points: 2/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

[ Yes.

Points: 0/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ [ [

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (p)
] ] ] ]

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ [ [

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] L] L]
Points: 0/16

Total points: 8/40
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Romania

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Slovakia

The BtG scale for measuring the strictness of alcohol control policies

Country: Slovakia

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

[] X [] X [] X

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [VYes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
[]Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 0/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X

Points: 2/4
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Slovakia

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

O O X O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: 1%/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) X
BAC 0.05% (1 p.) ]

Points: 2/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

[ Yes.

Points: 0/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ [ X

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (1p)
] ] ] X

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ [ [

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] L] X
Points: 3/16

Total points: 8%2/40
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Slovakia

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Slovenia

The BtG scale for measuring the strictness of alcohol control policies

Country: Slovenia

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

[] X [] X [] X

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [VYes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
[]Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 0/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X

Points: 2/4
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Slovenia

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

O O X O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: 1%/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) []
BAC 0.05% (1 p.) X

Points: 1/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

XYes.

Points: 1/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ [ X

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (1p)
] ] ] X

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ [ [

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] X L]
Points: 4/16

Total points: 9%2/40
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Slovenia

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Spain

The BtG scale for measuring the strictness of alcohol control policies

Country: Spain

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

[] X [] X [] X

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [VYes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
[]Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 0/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) []
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) []

Points: 0/4
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Spain

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

X X X O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: 1.5 /2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) X
BAC 0.05% (1 p.) X

Points: 2/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

XYes.

Points: 1/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ [ X

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (1p)
] ] ] X

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ [ [

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] L] X
Points: 2/16

Total points: 7.5 /40
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Spain

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Sweden

The BtG scale for measuring the strictness of alcohol control policies

Country: Sweden

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

X [] X [] X []

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

[] X [] X [] X

3. Special permanent restrictions on sales days (1 p.) DX Yes
and sales hours (1 p.) X Yes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
DX Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) X]Yes
and sales hours (1 p.) DX Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
DX]Yes for on-premise sales of alcoholic beverages.

Points: 12/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) X
18 for some alcoholic beverages (1 p.) []
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X

Points: 3/4
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Sweden

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

O O X O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: 1%/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) X
BAC 0.05% (1 p.) ]

Points: 2/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

XYes.

Points: 1/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
X [ [ [

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (p)
X ] ] ]

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

X [ [ [

15. Excise duty on beer per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74¢€
(4p) @p) 2p) (Ap)

X [l [l [l

Points: 16/16

Total points: 35%2/40
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Sweden

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Switzerland

The BtG scale for measuring the strictness of alcohol control policies

Country: Switzerland

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X X []
Points: 1/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

[] X [] X X []

3. Special permanent restrictions on sales days (1 p.) DX Yes
and sales hours (1 p.) X Yes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
[]Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 3/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X

Points: 2/4
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Switzerland

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

O O X O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: 1%/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) []
BAC 0.05% (1 p.) X

Points: 1/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

[ Yes.

Points: 0/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ [ X [

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (p)
] ] X ]

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

[ [ [ [

15. Excise duty on beer per litre of 100 % alcohol

14.96 € + 7.48-1496€ | 3.74-748€ | 2.05-3.74 €

(4p) @Bp) (2p.) (1p)
L] L] L] X
Points: 5/16

Total points: 13%/40
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Switzerland

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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Turkey

The BtG scale for measuring the strictness of alcohol control policies

Country: Turkey

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 1/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

X [] X [] X []

3. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [VYes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
[]Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
[Yes for on-premise sales of alcoholic beverages.

Points: 4/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X

Points: 2/4
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Turkey

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

O O X O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: 1%/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) []
BAC 0.05% (1 p.) X

Points: 1/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

[ Yes.

Points: 0/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ X [ [

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (p)
X ] ] ]

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

X [ [ [

15. Excise duty on beer per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74¢€
(4p) @p) 2p) (Ap)

[l X [l [l

Points: 14/16

Total points: 23%/40

Page 102



Turkey

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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United Kingdom

The BtG scale for measuring the strictness of alcohol control policies

Country: United Kingdom

Control of production and wholesale of alcohol (3 p.)
1. State monopoly for the production or wholesale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)

Yes No Yes No Yes No

[] X [] X [] X
Points: 0/3

Control of distribution (12 p.)
2a. State monopoly for off-premise sale of '
Beer (2 p.) Wine (2 p.) Spirits (2 p.)
Yes No Yes No Yes No

[] X [] X [] X

2b. No state monopoly, but a restrictive license system for off-
premise sale of

Beer (1 p.) Wine (1 p.) Spirits (1 p.)
Yes No Yes No Yes No

X [] X [] X []

3. Special permanent restrictions on sales days (1 p.) DX Yes
and sales hours (1 p.) X Yes in off-premise sale of alcoholic
beverages."

4. Other special permanent restrictions on places of sale (1 p.)
DX Yes for off-premise sale of alcoholic beverages.

5. Special permanent restrictions on sales days (1 p.) [_]Yes
and sales hours (1 p.) [_]Yes in on-premise sale of alcoholic
beverages.

6. Other special permanent restrictions on places of sale (1 p.)
DX]Yes for on-premise sales of alcoholic beverages.

Points: 7/12

Personal control (4 p.)
7. Legal age limit for off-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X
8. Legal age limit for on-premise sales at least

Yes
20 for some alcoholic beverages (2 p.) []
18 for some alcoholic beverages (1 p.) X

Points: 2/4
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United Kingdom

Control of marketing (2 p.)

9. Restrictions on alcohol advertising & sponsorship:

<
]

Ban on all national alcohol advertising &
sponsorship (2 p.)

Ban on alcohol national advertising for some
alcoholic beverages (1¥2 p.)

Statutory control on national alcohol advertising
for some alcoholic beverages (1 p.)

X O O O

Voluntary code on national alcohol advertising
and sponsorship (%2 p.)

Points: ¥%/2

Social and environmental controls (2 p.)

10. Drunk driving:

Yes
BAC less than 0.05% (2 p.) []
BAC 0.05% (1 p.) ]

Points: 0/2

Public policy (1 p.)

11. National alcohol prevention or education programme (1 p.)

XYes.

Points: 1/1

Alcohol taxation (16 p.)

12. Excise duty on strong alcoholic beverages per litre of
100 % alcohol

44 € + 22-44€ 11-22¢€ 6-11€
(4p) Bp) @p) (1p)
[ X [ [

13. Excise duty on intermediate products per litre of 100 %
alcohol

20€+ 10-20€ 5-10€ 2.75-5¢€
(4p) 3p) 2p) (p)
] X ] ]

14. Excise duty on wine per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74 €
(4p) 3p.) (2p.) (lp)

X [ [ [

15. Excise duty on beer per litre of 100 % alcohol

1496 €+ | 7.48-14.96€ | 3.74-7.48€ | 2.05-3.74¢€
(4p) @p) 2p) (Ap)

X [l [l [l

Points: 14/16

Total points: 24%:/40
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United Kingdom

" State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, does not give any points
if beer sales in grocery stores are greater than beer sales in monopoly stores, i.e. Finland does not get any points for
state monopoly for strong beer.

State monopoly for strong beer combined with medium beer sales in ordinary grocery stores, gives one point if beer
sales in grocery stores are smaller than beer sales in monopoly stores, i.e. Sweden gets one point for state monopoly for
strong beer.

Restrictive licence system for off-premise sales of alcoholic beverages means that all grocery stores are not able to get
licenses or that the license system is built so that there are special alcohol stores, i.e. the Netherlands get one point for
their system for selling spirits, but no point for sales of fortified wines in special stores.

" Alcohol is sold on fewer days or on more limited hours than ordinary consumer goods. For instance, ordinary grocery

shops are open for Sundays, but alcohol sale is forbidden including the monopoly stores or the stores in a restrictive
license system.
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