European Values Study, EVS: EVS 1981

* Type: Cross-national; longitudinal with cross-sectional waves in 1981, 1990,
1999/2000, and 2008; representative national samples, > 18 years of age;
single core questionnaire (no varying modules)

* Series description: After a survey of the literature on the concept and
measurement of values, a series of depth interviews held in England by
GALLUP UK, group discussions conducted by the Institut fiir Demoskopie in
Allensbach (Germany) and a review of survey archive material by IFOP/Faits
et Opinions (Paris) the technical group produced the 1981-questionnaire. A
preliminary version of the questionaire was tested in a pilot survey using quota
samples of 200 respondents in France, Great Britain, West Germany and
Spain. The final 1981-questionnaire was produced in English, which was
translated in the national languages.

* Available years:

* Notes:

* Source: http://www.jdsurvey.net/web/evs1.htm

* Participating countries: 10 to 35, depending on wave: Belgium, Great
Britain, Italy, Norway, Germany (West), Malta, Spain, Denmark, Iceland, The
Netherlands, Sweden, France, Ireland, Northern Ireland, Hungary

*  Year: 1981 wave Sample size: 1145 (Belgium), 1167 (Great Britain), 1348
(Italy), 1051 (Norway), 1305 (Germany, West), 0 (Malta), 1221 (The
Netherlands), 954 (Sweden), 1200 (France), 1217 (Ireland), 312 (Northern
Ireland), 1464 (Hungary)

* Boost: x 200 young adults aged 18-24 (in each country)

* Household: Individuals: x

* Dates: March-May 1981; 01-03-1981 - 31-05-1981 (Belgium, Great Britain,
Italy, Germany (West), The Netherlands, France, Ireland, Northern Ireland),
01-01-1982 - 31-12-1982 (Hungary) 1982 (Norway, Sweden), 1983 (Malta)
Universe: Both sexes, aged over 18

* Age: 18 and over

* Response rate: 78 (?, Norway)

* Longitudinal: x

* Research Methods: Personal Face to Face Interview

* Sampling description: Nationally representative samples were selected for
the fieldwork that was conducted in March-May 1981. The target number of
interviews in each country was set at 1000, with an additional booster quota
sample of 200 young adults aged 18-24. National data sets were weighted to
adjust for age distribution. Fieldwork was conducted by interviewing agencies
in each country, coordinated by Gallup in London.
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Alcohol Consumption

e Status: x
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*  Volume: x

* Spending:

* Frequency: x

* Beverages: Personal opinion on frequency of consumption and volume
consumed in comparison with others

* Alcohol bought abroad:

* Binge:
*  Drunkenness:
* Timing:

* Self-perceived drinking:
* Symptoms of addiction:
* Trying to change:

* Change over time:

* Drinking context:

* Drinking in pregnancy:

* Age of first drink:

Other Alcohol Variables

* Attitudes to Alcohol: x

¢ Cause of harm, health:

¢ Cause of harm, social:

*  Drunks/tramps:

* Experience of harm:

* Alcohol affecting own behaviour:
* Drink driving:

* Reasons to drink:

* Policies — attitudes and knowledge:
* Family attitudes to alcohol:

* Family drinking behaviour:

* Family, other alcohol related:

* Peers:

¢ External concern:

¢ Alcohol, miscellaneous:

Health Status and Behaviour

* Smoking:

* Drugs: x

* Mental Health: x

* Self-reported health: x

* Measure health:

* Diet:

¢ Sexual health/behaviour: x
* Fitness: x

Other Variables

* Perpetrating crimes: x
e Behavioural Problems:



* Victim of crime:

* Attitude/fear of crime: x

* Family relationships: x

* Caring role:

*  Voluntary work: x

*  Wellbeing: x

* Political opinions: x

* Policy and social issues:

* Use of Services:

* Personality: x

* Intelligence: x

* Cognitive skills:

* Socialising: x

* Leisure: x

* Media Use: x

e Other:

* Further details: The 1981 wave: state of health, working time, income
satisfaction, household composition, ethnic prejudice

Demographics

¢ Income: x

* Household type/composition: x
* Finances/taxes/benefits: x

*  Employment: x

* Material quality of life: x

* Education: x

* Ethnicity/nationality and religion: x
* Sex:

* Age:x

* Marital Status:

*  Urbanisation:



European Values Study, EVS: EVS 1990

Type: Cross-national; longitudinal with cross-sectional waves in 1981, 1990,
1999/2000, and 2008; representative national samples, > 18 years of age;
single core questionnaire (no varying modules)

Series description: The 1990-questionnaire was designed by the Steering
Committee, in close consultation with national research teams and
representatives of fieldwork agencies. In 1989 the questionnaire was first
piloted in Great Britain, Spain, Germany, France and US. The results were
discussed in the Steering Committee. After this The final 1990-questionnaire
was again produced in English language and translated in the national
languages. In all countries the same questionnaire was administered to
respondents in personal interviews. Surveys were conducted by national field
work agencies. National samples were drawn from the population of adult
citizens over 18 years of age.

Available years:

Notes:

Source: http://www.jdsurvey.net/web/evs1.htm

Participating countries: 10 to 35, depending on wave: Austria, Belarus,
Belgium, Bulgaria, Czech Republic, Denmark, Estonia, Finland, France,
Germant East, Germany West, Great Britain, Hungary, Iceland, Ireland, Italy,
Latvia, Lithuania, Malta, Netherlands, Northern Ireland, Norway, Poland,
Portugal, Romania, Russian Federation, Slovakia, Slovenia, Spain, Sweden,
Switzerland, Turkey

Year: 1990 wave Sample size: 1460 (Austria), 1015 (Belarus), 2792
(Belgium), 1034 (Bulgaria), 1396/2109 (Czech Republic), 1030 (Denmark),
1008 (Estonia), 588 (Finland), 1002 (France), 1336 (Germant East), 2101
(Germany West), 1484 (Great Britain), 999 (Hungary), 702 (Iceland), 1000
(Ireland), 2018 (Italy), 903 (Latvia), 1000 (Lithuania), 393 (Malta), 1017
(Netherlands), 304 (Northern Ireland), 1239 (Norway), 938/982 (Poland),
1185 (Portugal), 1103 (Romania), 1961 (Russian Federation), 466/ 1136
(Slovakia), 1035 (Slovenia), 1510/2637 (Spain), 1047 (Sweden), 1400
(Switzerland), 1030 (Turkey)

Boost:

Household: Individuals: x

Dates: 09-04-1990-01-06-1990 (Austria), 01-10-1990-01-11-1990 (Belarus),
10-06-1990-27-06-1990 (Belgium), 01-08-1990-31-12-1991 (Bulgaria), 01-
09-1990-30-09-1990 (Czech Republic), 01-04-1990-31-05-1990 (Denmark),
01-06-1990-30-08-1990 (Estonia), 01-04-1990-30-04-1990 (Finland), 25-06-
1990-13-07-1990 (France), 28-05-1990-16-06-1990 (Germant East), 23-04-
1990-15-05-1990 (Germany West), 01-06-1990-20-09-1990 (Great Britain),
05-04-1991-02-04-1991 (Hungary), 01-04-1990-30-04-1990 (Iceland), 06-07-
1990-26-10-1990 (Ireland), 26-10-1990-26-11-1990 (Italy), 01-06-1990-30-
08-1990 (Latvia), 01-06-1990-30-08-1990 (Lithuania), 1991 (Malta), 01-06-
1990-30-09-1990 (Netherlands), 01-07-1990-30-09-1990 (Northern Ireland),
01-03-1990-27-06-1990 (Norway), 01-11-1989-31-12-1989 (Poland), 11-05-



1990-13-07-1990 (Portugal), 1993 (Romania), 01-10-1990-01-11-1990
(Russian Federation), 01-09-1990-30-09-1990/26-08-1991-08-09-1991
(Slovakia), 01-02-1992-28-02-1992 (Slovenia), 01-05-1990-03-05-1990/09-
04-1990-14-05-1990 (Spain), 01-04-1990-31-05-1990 (Sweden), 01-11-1988-
28-02-1989 (Switzerland), 01-11-1990-01-01-1991 (Turkey) Universe: Both
sexes, aged over 18

* Age: 18 and over

* Response rate: 96/98 (Czech Republic), 71 (Denmark), 87 (Slovenia)

* Longitudinal: x

* Research Methods: Personal Face to Face Interview

e Sampling description: In some countries, random sampling was applied, in
others quota sampling. The samples were weighted to correct for gender and
age. The Italian 1990 sample was weighted additionally to correct for level of
education.

Alcohol Consumption

e Status:
*  Volume:
* Spending:

*  Frequency:
* Beverages:
* Alcohol bought abroad:

* Binge:
*  Drunkenness:
* Timing:

* Self-perceived drinking:
* Symptoms of addiction:
* Trying to change:
* Change over time:
* Drinking context:
* Drinking in pregnancy:
* Age of first drink:

Other Alcohol Variables

* Attitudes to Alcohol: x

¢ Cause of harm, health:

¢ Cause of harm, social:

*  Drunks/tramps:

* Experience of harm:

* Alcohol affecting own behaviour:
* Drink driving: x

* Reasons to drink:

* Policies — attitudes and knowledge:
* Family attitudes to alcohol:

* Family drinking behaviour:

* Family, other alcohol related:

W



* Peers:
¢ External concern:
* Alcohol, miscellaneous:

Health Status and Behaviour

* Smoking:

* Drugs: x

* Mental Health: x

* Self-reported health: x

* Measure health:

* Diet:

¢ Sexual health/behaviour: x
* Fitness: x

Other Variables

* Perpetrating crimes: x

* Behavioural Problems:

* Victim of crime:

* Attitude/fear of crime: x

* Family relationships: x

* Caring role:

*  Voluntary work: x

*  Wellbeing: x

* Political opinions: x

* Policy and social issues:

* Use of Services:

* Personality: x

* Intelligence: x

* Cognitive skills:

* Socialising: x

* Leisure: x

* Media Use: x

e Other:

* Further details: The 1990 wave: state of health, reasons for poverty, income
satisfaction, job scarcity, job search obligations, competition, gender roles,
income equality, income differences, government responsibilities, reasons for
wealth, social services, role of government, ethnic prejudice, privatization,
unemployment, economy

Demographics

¢ Income: x

* Household type/composition: x

* Finances/taxes/benefits: x

*  Employment: x

* Material quality of life: x

* Education: x

* Ethnicity/nationality and religion: x



Sex:

Age: X

Marital Status:
Urbanisation:



European Values Study, EVS: EVS 1999/2000

Type: Cross-national; longitudinal with cross-sectional waves in 1981, 1990,
1999/2000, and 2008; representative national samples, > 18 years of age;
single core questionnaire (no varying modules)

Series description: The 1999/2000-questionnaire was designed around four
broad domains or themes of life: religion and morality, politics, work and
leisure, primary relations. In all countries representative national samples were
asked this questionnaire, but the quality of the samples varies from country to
country. With the exception of Greece, in all countries surveys were carried
out by experienced professional survey organizations. The surveys were
performed through face-to-face interviews among samples of all adult citizens
aged 18 years and older. No upper age limit was imposed.

Available years:

Notes:

Source: http://www.jdsurvey.net/web/evs1.htm

Participating countries: 10 to 35, depending on wave: Austria, Belarus,
Belgium, Bulgaria, Croatia, Czech Republic, Denmark, Estonia, Finland,
France, Germany, Great Britain, Greece, Hungary, Iceland, Ireland, Italy,
Latvia, Lithuania, Luxembourg, Malta, The Netherlands, Northern Ireland,
Poland, Portugal, Romania, Russia, Slovak Republic, Slovenia, Spain,
Sweden, Turkey, Ukraine

Year: 1999/2000 Sample size: 1485 (Austria), 1000 (Belarus), 1912
(Belgium), 1000 (Bulgaria), 1003 (Croatia), 1908 (Czech Republic), 1023
(Denmark), 1005 (Estonia), 1038 (Finland), 1615 (France), 2036 (Germany),
1000 (Great Britain), 1142 (Greece), 1000 (Hungary), 968 (Iceland), 1012
(Ireland), 2000 (Italy), 1013 (Latvia), 1018 (Lithuania), 1211 (Luxembourg),
1002 (Malta), 1003 (The Netherlands), 1000 (Northern Ireland), 1095
(Poland), 1000 (Portugal), 1146 (Romania), 2500 (Russia), 1331 (Slovak
Republic), 1006 (Slovenia), 1209 (Spain, 1999), 1200 (Spain, 2000), 1015
(Sweden), 3401 (Turkey), 1195 (Ukraine)

Boost:

Household: Individuals: x

Dates: 01-08-1999-31-10-1999 (Austria), 01-03-2000-30-04-2000 (Belarus),
01-03-1999-30-06-1999 (Belgium), 01-06-1999-31-07-1999 (Bulgaria), 01-
03-1999-30-04-1999 (Croatia), 01-03-1999-31-05-1999 (Czech Republic), 01-
04-1999-30-11-1999 (Denmark), 01-10-1999-31-10-1999 (Estonia), 01-09-
2000-31-10-2000 (Finland), 23-03-1999-10-04-1999 (France), 01-10-1999-31-
12-1999 (Germany), 01-10-1999-30-11-1999 (Great Britain), 01-03-1999-30-
06-1999 (Greece), 01-11-1999-31-12-1999 (Hungary), 01-06-1999-31-12-
1999 (Iceland), 01-10-1999-28-02-2000 (Ireland), 01-03-1999-31-05-1999
(Italy), 01-03-1999-31-03-1999 (Latvia), 01-11-1999-31-12-1999 (Lithuania),
01-07-1999-31-10-1999 (Luxembourg), 01-03-1999-31-05-1999

(Malta), 01-03-1999-31-08-1999 (The Netherlands), 01-07-1999-30-11-1999
(Northern Ireland), 01-02-1999-31-03-1999 (Poland), 01-10-1999-31-12-1999
(Portugal), 01-07-1999-31-07-1999 (Romania), 01-04-1999-30-06-1999



(Russia), 01-06-1999-31-07-1999 (Slovak Republic), 01-10-1999-31-10-1999
(Slovenia), 01-03-1999-30-04-1999/06-11-2000-13-11-2000 (Spain), 15-11-
1999-13-02-2000 (Sweden), 01-12-2001-01-01-2002/01-09-2001-31-10-2001
(Turkey), 01-12-1999-31-12-1999 (Ukraine) Universe: Both sexes, aged over
18

Age: 18 and over

Response rate: 77 (Austria), 74/88 (Bulgaria), 54 (Croatia), 65 (Czech
Republic), 57 (Denmark), 35 (Estonia), Finland, 42 (France), 80 (Great
Britain), 82 (Greece), 87.5 (Hungary), 68.5 (Iceland), 62 (Ireland), 68 (Italy),
75 (Lithuania), 73 (Luxembourg), 39.6 (The Netherlands), 68.4 (Northern
Ireland), 73 (Poland), 72.9 (Russia), 95 (Slovak Republic), 53 (Slovenia), 13
(Spain, 1999), 41 (Sweden), 66 (Ukraine)

Longitudinal: x

Research Methods: Personal Face to Face Interview

Sampling description: Guidelines for the surveys were provided by the
coordinating organisation at Tilburg University and in order to get
standardized information on the surveys in the various countries, the national
representatives had to complete a methodological questionnaire. This
questionnaire, developed by the EVS methodology group, provides detailed
information on the translation of the questionnaire, the sampling procedures,
fieldwork, weighting, national codes, the inclusion of optional and country-
specific questions, etc.

Alcohol Consumption

Status:

Volume:

Spending:

Frequency:

Beverages:

Alcohol bought abroad:
Binge:

Drunkenness:

Timing:

Self-perceived drinking:
Symptoms of addiction:
Trying to change:
Change over time:
Drinking context:
Drinking in pregnancy:
Age of first drink:

Other Alcohol Variables

Attitudes to Alcohol: x
Cause of harm, health:
Cause of harm, social:
Drunks/tramps:

O



* Experience of harm:

* Alcohol affecting own behaviour:
* Drink driving: x

* Reasons to drink:

* Policies — attitudes and knowledge:
* Family attitudes to alcohol:

* Family drinking behaviour:

* Family, other alcohol related:

* Peers:

* External concern:

* Alcohol, miscellaneous:

Health Status and Behaviour

*  Smoking:

* Drugs: x

* Mental Health: x

* Self-reported health: x

* Measure health:

* Diet:

¢ Sexual health/behaviour: x
* Fitness: x

Other Variables

* Perpetrating crimes: x

* Behavioural Problems:

* Victim of crime:

* Attitude/fear of crime: x

* Family relationships: x

* Caring role:

*  Voluntary work: x

*  Wellbeing: x

* Political opinions: x

* Policy and social issues:

* Use of Services:

* Personality: x

* Intelligence: x

* Cognitive skills:

* Socialising: x

* Leisure: x

* Media Use: x

e Other:

* Further details: The 1999 wave: work scarcity, job seek obligations, income
distribution, income equality, competition, reasons for poverty, gender roles,
role of government, privatisation, government responsibilities, social services,
evaluations of welfare, unemployment

Demographics
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Income: x

Household type/composition: x
Finances/taxes/benefits: x
Employment: x

Material quality of life: x
Education: x
Ethnicity/nationality and religion: x
Sex:

Age: X

Marital Status:

Urbanisation:
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World Values Survey: WVS 1990

* Type: Cross-national; longitudinal with cross-sectional waves in 1990, 1995,
2000 and 2005

* Series description: The 1990-questionnaire was designed by the Steering
Committee, in close consultation with national research teams and
representatives of fieldwork agencies. In 1989 the questionnaire was first
piloted in Great Britain, Spain, Germany, France and US. The results were
discussed in the Steering Committee. After this The final 1990-questionnaire
was again produced in English language and translated in the national
languages. In all countries the same questionnaire was administered to
respondents in personal interviews. Surveys were conducted by national field
work agencies. National samples were drawn from the population of adult
citizens over 18 years of age. The 1990 WVS survey was
originally conducted by the European Values Survey group and replicated by
the World Values Survey.

The World Values Surveys grew out of a study launched by the European
Values Survey group (EVS) under the leadership of Jan Kerkhofs and Ruud de
Moor in 1981. The EVS carried out surveys in ten West European societies; it
evoked such widespread interest that it was replicated in 14 additional

countries.
* Available years:
* Notes:

* Source: http://www.worldvaluessurvey.org/

* Participating countries: Austria, Belarus, Belgium, Bulgaria, Czech
Republic, Denmark, Estonia, Finland, France, Germant East, Germany West,
Great Britain, Hungary, Iceland, Ireland, Italy, Latvia, Lithuania, Malta,
Netherlands, Northern Ireland, Norway, Poland, Portugal, Romania, Russian
Federation, Slovakia, Slovenia, Spain, Sweden, Switzerland, Turkey

*  Year: 1990 Sample size:

* Boost:

* Household: Individuals: x

* Dates: Universe: Both sexes, aged over 16 or 18

e Age: 16/18 and over

* Response rate:

* Longitudinal: x

* Research Methods: Personal Face to Face Interview

* Sampling description:
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Alcohol Consumption

e Status:
*  Volume:



* Spending:

*  Frequency:

* Beverages:

* Alcohol bought abroad:

* Binge:
*  Drunkenness:
* Timing:

* Self-perceived drinking:
* Symptoms of addiction:
* Trying to change:

* Change over time:

* Drinking context:

* Drinking in pregnancy:

* Age of first drink:

Other Alcohol Variables

* Attitudes to Alcohol: x

* Cause of harm, health:

¢ Cause of harm, social:

*  Drunks/tramps:

* Experience of harm:

* Alcohol affecting own behaviour:
* Drink driving: x

* Reasons to drink:

* Policies — attitudes and knowledge:
* Family attitudes to alcohol:

* Family drinking behaviour:

* Family, other alcohol related:

* Peers:

¢ External concern:

¢ Alcohol, miscellaneous:

Health Status and Behaviour

* Smoking:

* Drugs: x

* Mental Health: x

* Self-reported health: x

* Measure health:

* Diet:

¢ Sexual health/behaviour: x
* Fitness: x

Other Variables

* Perpetrating crimes: x

¢ Behavioural Problems:

* Victim of crime:

¢ Attitude/fear of crime: x



* Family relationships: x
* Caring role:

*  Voluntary work: x

*  Wellbeing: x

* Political opinions: x

* Policy and social issues:
* Use of Services:

* Personality: x

* Intelligence: x

*  Cognitive skills:

* Socialising: x

* Leisure: x

* Media Use: x

e Other:

*  Further details: The 1990 wave: state of health, reasons for poverty, income

satisfaction, job scarcity, job search obligations, competition, gender roles,

income equality, income differences, government responsibilities, reasons for

wealth, social services, role of government, ethnic prejudice, privatization,
unemployment, economy

Demographics

* Income: x

* Household type/composition: x
* Finances/taxes/benefits: x

*  Employment: x

* Material quality of life: x

* Education: x

* Ethnicity/nationality and religion: x
* Sex:

* Age:x

* Marital Status:

*  Urbanisation:
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World Values Survey: WVS 1995

* Type: Cross-national; longitudinal with cross-sectional waves in 1990, 1995,
2000 and 2006

* Series description:

* Available years:

* Notes:

* Source: http://www.worldvaluessurvey.org/

* Participating countries: Albania, Andalusia, Argentina, Armenia, Australia,
Azerbaijan, Bangladesh, Basque Country, Belarus, Bosnia, Brazil, Britain,
Bulgaria, Chile, China, Colombia, Croatia, Czech Republic, Dominican
Republic, East Germany, El Salvador, Estonia, Finland, Galicia, Georgia,
Hungary, India, Japan, Latvia, Lithuania, Macedonia, Mexico, Moldova,
Montenegro, New Zealand, Nigeria, Norway, Pakistan, Peru, Philippines,
Poland, Puerto Rico, Romania, Russia, S Africa, S Korea, Serbia, Slovakia,
Slovenia, Spain, SrpSka Republic, Sweden, Switzerland, Taiwan, Tambov
(Rusia), Total, Turkey, Ukraine, Uruguay, USA, Valencia, Venezuela, West
Germany (country names sourced at http://www.worldvaluessurvey.org/)

*  Year: 1995 Sample size:

* Boost:

¢ Household: Individuals: x

* Dates: Universe: Both sexes, aged over 16 or 19

e Age: 16/18 and over

* Response rate:

* Longitudinal: x

¢ Research Methods: Personal Face to Face Interview

* Sampling description:

Alcohol Consumption

e Status:
*  Volume:
* Spending:

*  Frequency:
* Beverages:
* Alcohol bought abroad:

* Binge:
*  Drunkenness:
* Timing:

* Self-perceived drinking:
* Symptoms of addiction:
* Trying to change:
* Change over time:
* Drinking context:



* Drinking in pregnancy:
* Age of first drink:

Other Alcohol Variables

* Attitudes to Alcohol: x

¢ Cause of harm, health:

¢ Cause of harm, social:

*  Drunks/tramps:

* Experience of harm:

* Alcohol affecting own behaviour:
* Drink driving:

* Reasons to drink:

* Policies — attitudes and knowledge:
* Family attitudes to alcohol:

* Family drinking behaviour:

* Family, other alcohol related:

* Peers:

¢ External concern:

* Alcohol, miscellaneous:

Health Status and Behaviour

* Smoking:

* Drugs: x

* Mental Health: x

* Self-reported health: x

* Measure health:

* Diet:

¢ Sexual health/behaviour: x
* Fitness: x

Other Variables

* Perpetrating crimes: x
* Behavioural Problems:
* Victim of crime:

* Attitude/fear of crime: x
* Family relationships: x
* Caring role:

*  Voluntary work: x

*  Wellbeing: x

* Political opinions: x

* Policy and social issues:
* Use of Services:

* Personality: x

* Intelligence: x

* Cognitive skills:

* Socialising: x

* Leisure: x



e Media Use: x
e Other:
¢  Further details:

Demographics

* Income: x

* Household type/composition: x
* Finances/taxes/benefits: x

*  Employment: x

* Material quality of life: x

* Education: x

* Ethnicity/nationality and religion: x
* Sex:

* Age:x

* Marital Status:

*  Urbanisation:

World Values Survey: WVS 2000
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* Type: Cross-national; longitudinal with cross-sectional waves in 1990, 1995,
2000 and 2007

* Series description:

* Available years:

* Notes:

* Source: http://www.worldvaluessurvey.org/

* Participating countries: Albania, Algeria, Argentina, Bangladesh, Bosnia,
Canada, Chile, China, Egypt, India, Indonesia, Irak, Iran, Israel, Japan, Jordan,
Kyrgyz, Macedonia, Mexico, Moldova, Montenegro, Morocco, Nigeria,
Pakistan, Peru, Philippines, Puerto Rico, S Africa, S Korea, Saudi Arabia,
Serbia, Singapore, Spain, Tanzania, Total, Turkey, Uganda, USA, Venezuela,
Vietnam, Zimbabwe (country names sourced at
http://www.worldvaluessurvey.org/)

*  Year: 2000 Sample size:

* Boost:

¢ Household: Individuals: x

* Dates: Universe: Both sexes, aged over 16 or 20

e Age: 16/18 and over

* Response rate:

* Longitudinal: x

¢ Research Methods: Personal Face to Face Interview

* Sampling description:

Alcohol Consumption

e Status:
*  Volume:
* Spending:

*  Frequency:
* Beverages:
* Alcohol bought abroad:

* Binge:
*  Drunkenness:
* Timing:

* Self-perceived drinking:
* Symptoms of addiction:
* Trying to change:

* Change over time:

* Drinking context:

* Drinking in pregnancy:

* Age of first drink:

Other Alcohol Variables



* Attitudes to Alcohol: x

¢ Cause of harm, health:

¢ Cause of harm, social:

*  Drunks/tramps:

* Experience of harm:

* Alcohol affecting own behaviour:
* Drink driving:

* Reasons to drink:

* Policies — attitudes and knowledge:
* Family attitudes to alcohol:

* Family drinking behaviour:

* Family, other alcohol related:

* Peers:

¢ External concern:

* Alcohol, miscellaneous:

Health Status and Behaviour

* Smoking:

* Drugs: x

* Mental Health: x

* Self-reported health: x

* Measure health:

* Diet:

¢ Sexual health/behaviour: x
* Fitness: x

Other Variables

* Perpetrating crimes: x
* Behavioural Problems:
* Victim of crime:

* Attitude/fear of crime: x
* Family relationships: x
* Caring role:

*  Voluntary work: x

*  Wellbeing: x

* Political opinions: x

* Policy and social issues:
* Use of Services:

* Personality: x

* Intelligence: x

* Cognitive skills:

* Socialising: x

* Leisure: x

* Media Use: x

e Other:

* Further details:



Demographics

¢ Income: x

* Household type/composition: x
* Finances/taxes/benefits: x

*  Employment: x

* Material quality of life: x

* Education: x

* Ethnicity/nationality and religion: x
* Sex:

* Age:x

* Marital Status:

*  Urbanisation:

World Values Survey: WVS 2005

* Type: Cross-national; longitudinal with cross-sectional waves in 1990, 1995,
2000 and 2008

* Series description:

* Available years:

* Notes:

* Source: http://www.worldvaluessurvey.org/

* Participating countries: Andorra, Argentina, Australia, Brazil, Bulgaria,
Burkina Faso, Chile, China, Cyprus, Egypt, Ethiopia, Finland, Germany,
Ghana, India, Indonesia, Italy, Japan, Jordan, Malaysia, Mali, Mexico,
Moldova, Morocco, Peru, Poland, Romania, Rwanda, Serbia, Slovenia, South
Africa, South Korea, Spain, Sweden, Switzerland, Taiwan, Thailand, Trinidad
Tobago, Turkey, Ukraine, USA, Vietnam, Zambia (complete questionnaire);
Colombia, France, Hong Kong, Iran, Iraq, Netherland, New Zealand, Russia,
United Kingdom (reduced version of the complete questionnaire)

*  Year: 2005 Sample size:

* Boost:

* Household: Individuals: x

* Dates: Universe: Both sexes, aged over 16 or 21

e Age: 16/18 and over

* Response rate:

* Longitudinal: x

* Research Methods: Personal Face to Face Interview

* Sampling description:

Alcohol Consumption

e Status:
*  Volume:
* Spending:
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*  Frequency:
* Beverages:
* Alcohol bought abroad:

* Binge:
*  Drunkenness:
* Timing:

* Self-perceived drinking:
* Symptoms of addiction:
* Trying to change:

* Change over time:

* Drinking context:

* Drinking in pregnancy:

* Age of first drink:

Other Alcohol Variables

* Attitudes to Alcohol: x

¢ Cause of harm, health:

¢ Cause of harm, social:

*  Drunks/tramps:

* Experience of harm:

* Alcohol affecting own behaviour:
* Drink driving:

* Reasons to drink:

* Policies — attitudes and knowledge:
* Family attitudes to alcohol:

* Family drinking behaviour:

* Family, other alcohol related:

* Peers:

¢ External concern:

¢ Alcohol, miscellaneous:

Health Status and Behaviour

* Smoking:

* Drugs: x

¢ Mental Health: x

* Self-reported health: x

* Measure health:

* Diet:

¢ Sexual health/behaviour: x
* Fitness: x

Other Variables

* Perpetrating crimes: x

¢ Behavioural Problems:

* Victim of crime:

¢ Attitude/fear of crime: x
*  Family relationships: x



* Caring role:

* Voluntary work: x
*  Wellbeing: x

* Political opinions: x
* Policy and social issues:
* Use of Services:

* Personality: x

* Intelligence: x

*  Cognitive skills:

* Socialising: x

* Leisure: x

* Media Use: x

e Other:

* Further details:

Demographics

¢ Income: x

* Household type/composition: x
* Finances/taxes/benefits: x

*  Employment: x

* Material quality of life: x

* Education: x

* Ethnicity/nationality and religion: x
* Sex:

e Age:x

* Marital Status:

*  Urbanisation:
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GENACIS (Gender, Alcohol and Culture: an international
study):

* Type:

* Series description: GENACIS is a multidisciplinary international project
initiated to address the dearth of data on gender and alchohol use. The project
involves researchers from more than 20 countries with major funding from the
European Union (EU), the U.S. National Institute on Alcohol Abuse and
Alcoholism (NIAAA), National Institutes of Health (NIH) and the World
Health Organization (WHO). As of January 2003, WHO has provided funding
to researchers in seven low-income countries to enable them to participate in
this project. Keeping in line with WHO's Gender Policy, this project addresses
the need to recognize the significance of gender as a major variable in project
development, data analysis and presentation.

The study will test the association between a wide array of individual-level
and societal variables and alcohol consumption/alcohol problems in women
and men. Some of these variables are: familial and social settings for alcohol
consumption, social networks, intimate relations and sexuality, aggression and
childhood abuse, health and lifestyle, work experience, social role, gender
inequality, and drinking culture.

* Available years:

* Notes:

* Source: http://www.genacis.org/

* Participating countries: 28 including non-European countries: Argentina,
Austria, Brazil, Canada, Costa Rica, Czech Republic, Finland, France,
Germany, Hungary, Iceland, India, Israel, Italy, Japan, Kazakhstan, Mexico,
Nigeria, Norway, the Russian Federation, Spain, Sri Lanka, Sweden,
Switzerland, Uganda, United Kingdom, United States of America

* Year: Sample size:

* Boost:

* Household: Individuals:

¢ Dates: Universe:

e Age:

* Response rate:

* Longitudinal:

* Research Methods:

* Sampling description:

-
|
Alcohol Consumption

e Status: x

*  Volume: x
* Spending:
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*  Frequency: x

* Beverages: x 12 mth beverage-specific quantity-frequency

* Alcohol bought abroad:

* Binge: x

* Drunkenness: x

* Timing: x

* Self-perceived drinking:

* Symptoms of addiction: x

* Trying to change:

* Change over time:

* Drinking context: x 12 mth drinking companions frequency measure, 12 mth
drinking with spouse/partner/romantic partner frequency measure, time spent
drinking on a typical day when respondent drank

* Drinking in pregnancy:

e Age of first drink: x

Other Alcohol Variables

* Attitudes to Alcohol:

¢ Cause of harm, health: x

¢ Cause of harm, social:

*  Drunks/tramps:

* Experience of harm: x

* Alcohol affecting own behaviour: x
* Drink driving: x

* Reasons to drink:

* Policies — attitudes and knowledge:
* Family attitudes to alcohol:

* Family drinking behaviour:

* Family, other alcohol related:

* Peers:

e External concern:

* Alcohol, miscellaneous:

Health Status and Behaviour

* Smoking:

*  Drugs:

* Mental Health:

* Self-reported health:
* Measure health:

¢ Diet:
¢ Sexual health/behaviour:
¢ Fitness:

Other Variables

* Perpetrating crimes:
e Behavioural Problems:
*  Victim of crime:
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* Attitude/fear of crime:
* Family relationships: x
* Caring role:

* Voluntary work:

*  Wellbeing: x

* Political opinions:

* Policy and social issues:
* Use of Services:

* Personality: x

* Intelligence:

* Cognitive skills:

* Socialising: x

* Leisure:

* Media Use:

e Other:

* Further details:

Demographics

* Income: x

* Household type/composition: x
* Finances/taxes/benefits: x

*  Employment: x

* Material quality of life: x

* Education: x

* Ethnicity/nationality and religion: x
* Sex:

e Age:

* Marital Status:

*  Urbanisation:

25



Flash Eurobarometer, EB: Flash EB 233: Young People and
Drugs (2008)

* Type: Cross-national; representative national samples - randomly selected 15-
24 yr olds; waves in 2002, 2004 and 2008 with varying questionnaire

* Series description: Since 1973, the Public Opinion Analysis sector of the
European Commission has been monitoring the evolution of public opinion in
the Member States, thus helping the preparation of texts, decision-making and
the evaluation of its work. Their surveys and studies address major topics
concerning European citizenship: enlargement, social situation, health, culture,
information technology, environment, the Euro, defence, etc.
The Eurobarometer (EB) survey series is a programme of cross-national and
cross-temporal comparative social research conducted on behalf of the
European Commission and is designed to monitor social and political
attitudes. Since the early seventies nationally representative samples in all
European Union member countries are interviewed in each spring and each
autumn. Flash Eurobarometers are ad hoc thematical telephone interviews
conducted at the request of any service of the European Commission. They
enable the Commission to obtain results quickly on specific target groups.

* Available years:

* Notes:

* Source: http://ec.europa.eu/public_opinion/archives/flash arch en.htm

* Participating countries: 27: Belgium, Czech Republic, Denmark, Germany,
Estonia, Greece, Spain, France, Ireland, Italy, Cyprus, Latvia, Lithuania,
Luxembourg, Hungary, Malta, Netherlands, Austria, Poland, Portugal,
Slovenia, Slovakia, Finland, Sweden, United Kingdom, Bulgaria, Romania,

* Year: 2008 wave Sample size: 500 (Belgium), 505 (Czech Republic), 503
(Denmark), 517 (Germany), 250 (Estonia), 500 (Greece), 500 (Spain), 504
(France), 500 (Ireland). 500 (Italy), 252 (Cyprus), 504 (Latvia), 501
(Lithuania), 250 (Luxembourg), 500 (Hungary), 250 (Malta), 503
(Netherlands), 500 (Austria), 501 (Poland), 507 (Portugal), 251 (Slovenia),
501 (Slovakia), 502 (Finland), 504 (Sweden), 500 (UK), 502 (Bulgaria), 505
(Romania)

* Boost:

* Household: Individuals: x

* Dates: 14/05/2008-18/05/2008 (Belgium, Czech Republic, Denmark, Estonia,
Greece, Spain, Ireland, Latvia, Lithuania, Luxembourg, Netherlands, Austria,
Portugal, Slovakia, Finland, Sweden, UK); 14/05/2008-17/05/2008 (Germany,
Cyprus, Hungary, Poland, Slovenia, Romania); 14/05/2008-16/05/2008 (Italy,
Malta, Bulgaria); 14/05/2008-15/05/2008 (France) Universe: Both sexes, aged
15-24

* Age: 15-24

* Response rate:

* Longitudinal: x

* Research Methods: Web-based computer assisted Telephone Interview
(WebCATTI)
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* Sampling description: Nationally representative samples of population of 15-
24 year olds. To correct for sampling disparities post stratification weighting
of the results was implemented, based on socio-demographic variables;
weighting factor applied to n